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### Status : Path 1 of [Dialog Information Services via Modem] 



### Status: Initializing TCP/IP using (UseTelnetProto 1 ServicelD pto-dialog) 
Trying 31060000009998 .Open 

DIALOG INFORMATION SERVICES 
PLEASE LOGON: 
******** HHHHHHHH SSSSSSSS? 

### Status : Signing onto Dialog 
******** 

ENTER PASSWORD: 

******** HHHHHHHH SSSSSSSS? ******** 
Welcome to DIALOG 
### Status : Connected 



Dialog level 04.12.02D 

Last logoff: 16sep04 13:12:32 
Logon file405 17sep04 12:19:58 

*** ANNOUNCEMENT *** 

* * * 

--Connect Time joins DialUnits as pricing options on Dialog. 

See HELP CONNECT for information. 

* * * 

--SourceOne patents are now delivered to your email inbox 
as PDF replacing TIFF delivery. See HELP SOURCE1 for more 
information. 

* * * 

--Important Notice to Freelance Authors 

See HELP FREELANCE for more information 

* * * 

NEW FILES RELEASED 

***F-D-C Gold/Silver Sheet (File 184) 
***BI0SIS Toxicology (File 157) 

***IPA Toxicology (File 153) 

* * * 

UPDATING RESUMED 

* * * 

RELOADED 

***Toxfile (File 156) 



REMOVED 

* * * 



>>> Enter BEGIN HOMEBASE for Dialog Announcements <<< 

>>> of new databases, price changes, etc. <<< 

**** 

COREABS is set ON as an alias for 77,35,593,65,2,233,99,473,474,475. 

COREFULL is set ON as an alias for 9,15,16,20,148,160,275,476,610,613,621,623,624,636,8 
10,813. 

SOFTFULL is set ON as an alias for 278,634,256. 
EURO FULL is set ON as an alias for 348,349. 
JAPOABS is set ON as an alias for 347. 
HEALTHFULL is set ON as an alias for 442,149,43,444. 
HEALTHABS is set ON as an alias for 5,73,151,155,34,434. 
DRUGFULL is set ON as an alias for 455,129,130. 
DRUGABS is set ON as an alias for 74,42. 
INSURANCEFULL is set ON as an alias for 625,637. 
INSURANCEABS is set ON as an alias for 169. 
TRANSPORTFULL is set ON as an alias for 80,637. 
TRANSPORTABS is set ON as an alias for 108,6,63. 

ADVERTI S INGFULL is set ON as an alias for 635 , 570 , PAPERSMJ, PAPERSEU. 
INVENTORYABS is set ON as an alias for 8,14,94,6,34,434,7. 
BANKING FULL is set ON as an alias for 625,268,626,267. 
BANKINGABS is set ON as an alias for 139. 

HEALTHALL is set ON as an alias for COREFULL, COREABS, HEALTHFULL, HEALTHABS . 
INSURANCEALL is set ON as an alias for COREFULL , COREABS , INSURANCEFULL , INSURANCEABS . 



RE S ER VAT IONALL is set ON as an alias for COREFULL, COREABS. 

OPERATIONSALL is set ON as an alias for COREFULL , COREABS , INVENTORYABS . 

TRANSPORTALL is set ON as an alias for COREFULL, COREABS, TRANSPORTFULL, TRANSPORTABS . 

ADVERT I SINGALL is set ON as an alias for COREFULL, COREABS, ADVERTISINGFULL. 

SHOPPINGALL is set ON as an alias for COREFULL, COREABS, ADVERT I SINGALL, 47 . 

INVENTORYALL is set ON as an alias for COREFULL, COREABS, INVENTORYFULL. 

BANKINGALL is set ON as an alias for COREFULL, COREABS, BANKINGFULL, BANKINGABS . 

PORTFOLIOALL is set ON as an alias for COREFULL, COREABS, BANKINGALL. 

TRADINGALL is set ON as an alias for COREFULL, COREABS, BANKINGALL. 

CREDITALL is set ON as an alias for COREFULL, COREABS, BANKINGALL. 

FUNDSALL is set ON as an alias for COREFULL, COREABS, BANKINGALL, 608 . 
* * * * 

SYSTEM: HOME 

Cost is in DialUnits 

Menu System II: D2 version 1.7.9 term=ASCII 

*** DIALOG HOMEBASE (SM) Main Menu *** 

Information: 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3. Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, etc.) 

5 . Product Descriptions 

Connections : 

6. DIALOG (R) Document Delivery 

7. Data Star (R) 

(c) 2003 Dialog, a Thomson business. All rights reserved. 

/H = Help /L = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 
service. Enter a BEGIN command plus a file number to search a database 
(e.g., Bl for ERIC) . 
?b coreabs, corefull 

>>> 77 does not exist 

>>>1 of the specified files is not available 

17sep04 12:20:13 User242933 Session D183.1 
$0.00 0.234 DialUnits FileHomeBase 
$0.00 Estimated cost FileHomeBase 
$0.06 TELNET 

$0.06 Estimated cost this search 

$0.06 Estimated total session cost 0.234 DialUnits 



SYSTEM: OS - DIALOG OneSearch 

File 35 :Dissertation Abs Online 1861-2004/Aug 

(c) 2004 ProQuest Inf o&Learning 
File 593:KOMPASS Central/Eastern Europe 2004/Jul 

(c) 2004 KOMPASS Intl. 
File 65: Inside Conferences 1993-2004/Sep W2 

(c) 2004 BLDSC all rts . reserv. 
File 2:INSPEC 1969-2004/Sep Wl 

(c) 2004 Institution of Electrical Engineers 
♦File 2: Alert feature enhanced for multiple files, duplicates 
removal, customized scheduling. See HELP ALERT. 

File 233: Internet & Personal Comp. Abs. 1981-2003/Sep 

(c) 2003 EBSCO Pub. 
File 99:Wilson Appl . Sci & Tech Abs 1983-2004/Aug 

(c) 2004 The HW Wilson Co. 
File 473 : FINANCIAL TIMES ABSTRACTS 1998-2001/APR 02 
(c) 2001 THE NEW YORK TIMES 
♦File 473: This file will not update after March 31, 2001. 
It will remain on Dialog as a closed file. 
File 474:New York Times Abs 1969-2004/Sep 16 
(c) 2004 The New York Times 



File 475:Wall Street Journal Abs 1973-2004/Sep 16 

(c) 2004 The New York Times 
File EBusiness & Industry(R) Jul/1994-2004/Sep 16 

(c) 2004 The Gale Group 
File 15:ABl/lnform(R) 1971-2004/Sep 17 
(c) 2004 ProQuest Info&Learning 
♦File 15; Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 16:Gale Group PROMT (R) 1990-2004/Sep 17 
(c) 2004 The Gale Group 
*File 16: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 20:Dialog Global Reporter 1997-2004/Sep 17 

(c) 2004 The Dialog Corp. 
File 148:Gale Group Trade & Industry DB 1976-2004/Sep 17 
(c)2004 The Gale Group 
♦File 148: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 275:Gale Group Computer DB(TM) 1983 -2004/Sep 17 

(c) 2 004 The Gale Group 
File 476:Financial Times Fulltext 1982-2004/Sep 17 

(c) 2004 Financial Times Ltd 
File 610 eBusiness Wire 1999-2004/Sep 17 
(c) 2004 Business Wire. 
*File 610: File 610 now contains data from 3/99 forward. 
Archive data (1986-2/99) is available in File 810. 
File 613: PR Newswire 1999-2004/Sep 17 

(c) 2004 PR Newswire Association Inc 
*File 613: File 613 now contains data from 5/99 forward. 
Archive data (1987-4/99) is available in File 813. 

File 621:Gale Group New Prod.Annou. (R) 1985-2004/Sep 17 

(c) 2 004 The Gale Group 
File 623 eBusiness Week 1985-2004/Sep 16 

(c) 2004 The McGraw-Hill Companies Inc 
File 624 :McGraw-Hill Publications 1985-2004/Sep 16 
(c) 2004 McGraw-Hill Co. Inc 
*File 624: Homeland Security & Defense and 9 Piatt energy journals added 
Please see HELP NEWS624 for more 

File 636:Gale Group Newsletter DB (TM) 1987-2004/Sep 17 

(c) 2 004 The Gale Group 
File 810:Business Wire 1986-1999/Feb 28 

(c) 1999 Business Wire 
File 813: PR Newswire 1987-1999/Apr 30 

(c) 1999 PR Newswire Association Inc 

Set Items Description 



?s ((cell or cellular) (n) (phone or telephone)) and ((vending or snack or beverage or 

candy) (n) machine) 

Processed 10 of 25 files . . . 

Processing 

Completed processing all files 

1297017 CELL 
1225268 CELLULAR 
2853675 PHONE 
4007852 TELEPHONE 
3 96125 (CELL OR CELLULAR) (N) (PHONE OR TELEPHONE) 

942 71 VENDING 
196637 SNACK 
565115 BEVERAGE 
180329 CANDY 
1646448 MACHINE 

21946 (((VENDING OR SNACK) OR BEVERAGE) OR CANDY) (N) MACHINE 
SI 977 ( (CELL OR CELLULAR) (N) (PHONE OR TELEPHONE) ) AND 

( (VENDING OR SNACK OR BEVERAGE OR CANDY) (N) MACHINE) 
?s si and (inventory) 

977 SI 



1286065 

52 140 
?s si and ( (short 

977 
4451674 
1634977 
24563 
124132 

53 57 
?s s2 and s3 

140 
57 

54 4 

?type s4/3,ab/all 



INVENTORY 

SI AND (INVENTORY) 

(n) message) or sms) 

SI 

SHORT 
MESSAGE 

SHORT (N) MESSAGE 
SMS 

51 AND ((SHORT (N) MESSAGE) OR SMS) 

S2 
S3 

52 AND S3 



s S3 and (buy 


or 


purchase) 




57 


S3 


4127348 


BUY 


3861007 


PURCHASE 


S5 


22 


S3 AND (BUY OR PURCHASE) 


?s s5 and s3 








22 


S5 




57 


S3 


S6 


22 


S5 AND S3 


?s s2 and s5 








140 


S2 




22 


S5 


S7 


1 


S2 AND S5 




?type s7/3,ab/all 

>>>No matching display code(s) found in file(s): 65, 593, 623-624, 810, 813 

7/3,AB/l (Item 1 from file: 15) 

DIALOG (R) File 15 : ABl/lnf orm (R) 

(c) 2004 ProQuest Info&Learning . All rts. reserv. 
02379611 126526061 

Mobile commerce: Promises, challenges, and research agenda 

Siau, Keng; Lim, Ee-Peng; Shen, Zixing 

Journal of Database Management vl2n3 PP: 4-13 Jul-Sep 2001 ISSN: 

1063-8016 JRNL CODE: DAN 
WORD COUNT: 6208 

ABSTRACT: Advances in wireless technology increase the number of mobile 
device users and give pace to the rapid development of e-commerce using 
these devices. The new type of e-commerce, conducting transactions via 
mobile terminals, is called mobile commerce. Due to its inherent 
characteristics such as ubiquity, personalization, flexibility, and 
dissemination, mobile commerce promises businesses unprecedented market 
potential, great productivity, and high profitability. This paper presents 
an overview of mobile commerce development by examining the enabling 
technologies, the impact of mobile commerce on the business world, and the 
implications to mobile commerce providers. The paper also provides an 
agenda for future research in the area. 

0 

?type s5/3,ab/all 

>>>No matching display code(s) found in file(s): 65, 593, 623-624, 810, 813 

5/3,AB/l (Item 1 from file: 9) 

DIALOG (R) File 9:Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 

2795454 Supplier Number: 02795454 

SIM Toolkit Paves The Way For New Services 

(Orga Kartensysteme predicts that manufacturers will ship 327 mil SIM cards 
in 2000 vs 42% in 1999, with expected shipments of over 500 mil in 2002) 

Card Technology, p 74+ 
April 2000 

DOCUMENT TYPE: Journal ISSN: 1093-1279 (United States) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 12 98 

ABSTRACT : 

RadioMobil is the top GSM operator in the Czech Republic due to its new 
prepaid cellular service, Twist. Network operators are increasingly using 
SIM toolkit smart cards to differentiate themselves from their competitors. 
SIM toolkit cards are running in handsets of some 20% of the 250 mil+ GSM 
phone customers and that may rise up to 75% in 2 000, according to Gemplus 
SCA. It is expected that the market will be hit with at least 70 models of 
new phones that can accommodate SIM toolkit cards in 2000. It is also 
estimated that GSM customers will sent 10 bil messages/month by end-2000 vs 
3 bil per month in 12/99. Orga Kartensysteme predicts that manufacturers 
will ship 327 mil SIM cards in 2000 vs 42% in 1999, with expected shipments 
of over 500 mil in 2002. Manufacturers shipped over 10 mil Java SIM cards 
in 1999. 



5/3 f AB/2 (Item 1 from file: 15) 

DIALOG (R) File 15 :ABI/ Inform (R) 

(c) 2004 ProQuest Info&Learning. All rts . reserv. 
02379611 126526061 

Mobile commerce: Promises, challenges, and research agenda 

Siau, Keng; Lim, Ee-Peng; Shen, Zixing 

Journal of Database Management vl2n3 PP: 4-13 Jul-Sep 2001 ISSN: 

1063-8016 JRNL CODE: DAN 
WORD COUNT: 62 08 

ABSTRACT: Advances in wireless technology increase the number of mobile 
device users and give pace to the rapid development of e-commerce using 
these devices. The new type of e-commerce, conducting transactions via 
mobile terminals, is called mobile commerce. Due to its inherent 
characteristics such as ubiquity, personalization, flexibility, and 
dissemination, mobile commerce promises businesses unprecedented market 
potential, great productivity, and high profitability. This paper presents 
an overview of mobile commerce development by examining the enabling 
technologies, the impact of mobile commerce on the business world, and the 
implications to mobile commerce providers. The paper also provides an 
agenda for future research in the area. 



5/3,AB/3 (Item 2 from file: 15) 

DIALOG (R) File 15 : ABI/Inf orm (R) 

(c) 2004 ProQuest Info&Learning. All rts. reserv. 
02141818 70197666 

Hot & cold: M- commerce opportunities 

Swartz, Nikki 

Wireless Review vl8n6 PP: 32-38 Mar 15, 2001 ISSN: 1099-9248 
JRNL CODE: WLR 
WORD COUNT: 2575 

ABSTRACT: M-commerce can drive transactions and create value for merchants, 
carriers and subscribers. Good applications, including promotions and 
coupons, will drive m-commerce into the mass market, despite device 
limitations. The key is that the transaction does not necessarily have to 
take place through or over the device, but just that it drives the 
transaction somewhere. For example, a popular application so far has been 
getting information for a particular product while in a store making a 
buying decision. M-commerce most obviously will increase usage minutes, but 
there are many other ways it can create revenue for clever carriers . 



5/3,AB/4 (Item 1 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2004 The Gale Group. All rts. reserv. 

11253032 Supplier Number: 117773346 

Fast new phones are key to mobile music growth. 

Banerjee, Scott 

Billboard, vll6, n23, pi (2) 

June 5, 2004 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal ; General 
Word Count: 612 



5/3,AB/5 (Item 2 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 

(c) 2004 The Gale Group. All rts. reserv. 



08867736 



Supplier Number: 72516749 



New Options in Wireless Payments* (Company Business and Marketing) 

HOFFMAN, KAREN EPPER 
Internet World, v7, n7, p37 
April 1, 2001 

Language: English Record Type: Fulltext Abstract 
Document Type: Magazine/ Journal ; Trade 
Word Count : 2236 

ABSTRACT: 

Electronic commerce on mobile devices is expected to grow rapidly, with 
Ericsson predicting a $120 billion m-commerce market by 2008. Banks, 
telecom carriers, transaction-processing software vendors, payment service 
providers and retailers are all scrambling to determine how to enable 
consumers to make payments on cell phones and PDAs. 'Beamed' payment sends 
instrructions authorized by a user's password or PIN from a wireless 
device to a point-of-sale terminal. Wireless-enabled versions of 
conventional Internet e-commerce sites are more popular. Developers are 
emphasizing server-based wallets containing pre-authorized accounts as the 
most secure payment method. Other methods include authorizing payment via 
smartcards or adding the purchases to the user's mobile-phone bill, but 
neither system has become popular in the US. American E-commerce players 
only recently began to consider wireless payment infrastructures. Several 
companies are testing the technology, but adoption rates remain low. 

5/3,AB/6 (Item 3 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 

(c) 2004 The Gale Group. All rts . reserv. 

08593188 Supplier Number: 65864540 
WAP: Internet on the Move. 

Aicardi , Humberto 
LatinFinance, p2S22 
Sept, 2000 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal ; Trade 
Word Count: 1503 



5/3,AB/7 (Item 4 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 

(c) 2004 The Gale Group. All rts. reserv. 

08518449 Supplier Number: 73184657 

HOT & COLD M-Commerce Opportunities . (Industry Trend or Event) 

SWARTZ, NIKKI 

Wireless Review, vl8, n6, p32 
March 15, 2001 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal; Trade 
Word Count: 2791 



5/3,AB/8 (Item 5 from file: 16) 

DIALOG (R) File 16:Gale Group PROMT (R) 

(c) 2004 The Gale Group. All rts. reserv. 

06397000 Supplier Number: 54830446 

Wireless Networks; Secrets Of success . (Technology Information) 

Gohring, Nancy 
Telephony, pNA 
May 31, 1999 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal ; Trade 
Word Count: 23 99 



5/3,AB/9 (Item 6 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 



(c) 2004 The Gale Group. All rts. reserv. 

05620676 Supplier Number: 50041933 
Time To Reboot Your Company? 
Brodsky, Ira 
Wireless Review, p56 
April 15, 1998 

Language: English Record Type: Fulltext 
Article Type: Article 

Document Type: Magaz ine/ Journal ; Trade 
Word Count: 935 



5/3,AB/10 (Item 1 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

30570786 

Cadbury Ties Up With BPL For Vending Via SMS 

FINANCIAL EXPRESS 
August 07, 2003 

JOURNAL CODE: WFEX LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 111 

Cadbury India and BPL Mobile announced the launch of the SMS -enabled 
vending machine . This will allow BPL Mobile users in both pre-paid and 
post-paid categories to purchase chocolates from the vending machine 
using their cell phone . For pre-paid users, the value of the 
transaction - the cost of the SMS and the the cost of the chocolate - 
will be deducted from the denomination of the pre-paid card. In the case of 
post-paid, it will be added to the billing statement. The cost of sending 
the SMS will be Rs 2 for both kinds of users. Cadbury Indias managing 
director Bharat Puri explained that chocolate consumption was largely 
driven by impulse. 



5/3,AB/ll (Item 2 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

28494974 

Want to shop? Take no cash, send SMS 

INDIAN EXPRESS 
April 08, 2003 

JOURNAL CODE: WINE LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 555 

Tired of hunting for chutte paise every time you want to buy your 
daughter a chocolate? Now, just send an SMS ! To open up a new revenue 
stream, Indian cellular companies are tying up with leading Indian 
fast-moving consumer goods (FMCG) companies and banks, selling the latters 
products to Generation Next. And theyre finding that the best to hard-sell 
these products is to make short messaging services ( SMS ) more 
interactive than ever before. On Monday, IDBI Bank launched Easy Fill, a 
mobile refill service. It will enable you to refill your Orange pre-paid 
calling card through the banks ATM network. All our customer has to do is 
send an SMS , to recharge his card, in denominations from Rs 3 00 to Rs 
5,000, says IDBI country head (Retail Banking), Ajay Bimbhet. At present, 
the service is available only to Mumbai customers and only to Orange 
subscribers. But we plan to introduce it in other States in a couple of 
months, says IDBI Banks ATM and card division chief, Shameek Bhargava. The 
bank is in talks with other service providers and expected to ink pacts 
with them soon, he adds. Similarly, BPL Mobile customers may soon not 
require cash to buy Cadburys chocolates. All a customer at a vending 

machine has to do is to send an SMS to BPLs network, which in turn 
will send a message back to the vending machine to spit out the 
chocolate. Pay for the chocolate with the telephone bill at the month-end, 
and voila, you have a completely cashless transaction. Analysts believe the 
future of cellphones is best described as one of endless possibilities. 



Your cellphone is going to be your wallet. Think of anything in your wallet 
and your cell phone could replace it, said Scott McNeally, CEO of the 
$13.5 billion Sun Microsystems, during his recent Mumbai visit. I always 
wonder why they dont email your cellphone bills. You can view the bill on 
your cellphone and just press a button on the phone to allow the sum to be 
debited to your bank account. Of course, you wouldnt be able to make 
another call until you press that button, he said. Revenue-wise, it works 
both ways. It helps telecom companies to earn extra by tying up with FMCG 
companies. Thats not counting the extra rupee on every SMS . And for FMCG 
companies, its a good way to solve the problem of chutta, prime reason why 
vending machines have not really taken off in India. Besides, telecom 
companies believe there are rich dividends to reap form offering 
cutting-edge services, especially when average revenue per user is 
declining. In fact, value-added services like SMS now constitute at 
least 10 per cent of the total industry revenue of around Rs 7,200 crore. 
In Mumbai alone, SMS accounts for 12 per cent of the cellular revenue, 
with the metropolis sending over 1 million text messages a day. Some 
analysts, however, say using SMS to buy goods will take some time in 
India, since every paan shop stocks these items until late in the night. 
This is a very small segment (of business) . When a customer can buy a 
chocolate or an SMS refill from shops at every 10 metres... do you think 
this technology will work? asks Bharat Doshi, a telecom analyst. For the 
cellular companies, its wait and watch time 



5/3,AB/12 (Item 3 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts . reserv. 

25266020 

A day in the digital world 

Get ready for the wireless wave 

Geoff Long 
BANGKOK POST 
October 02, 2002 

JOURNAL CODE: FBKP LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1368 

This week Between the Lines is going to do something different. We're 
going to load up and step out into the brave new digital world for the 
afternoon. So grab that personal digital assistant (PDA) , strap on your 
Internet -enabled cell phone , sling the laptop on your back and you're 
almost on track. You might want to slot a digital camera in the pocket of 
your khaki, army-style pants, a couple of spare batteries in another 
pocket, and perhaps a global satellite positioning (GPS) device if you're 
belt is still up to the task. Oh, and don't forget the MP3 player to drown 
out the Bangkok traffic. 

As you can see, fitness classes and spare pockets are two essentials 
for today's digital citizen, but at least we're no longer tied to the 
desktop. That's right, not only is it a digital world, it's a wireless one 
too. Let's just forget we're in Bangkok for a moment and see what the 
possibilities are. 



5/3 # AB/13 (Item 4 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

19461769 

North Carolina Firm's Software Delivers Ads to Wireless Devices 

KRTBN KNIGHT-RIDDER TRIBUNE BUSINESS NEWS (NEWS & OBSERVER - RALEIGH, 
NORTH CAROLINA) 
October 23, 2001 

JOURNAL CODE: KNOR LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1230 

Kimo Kong is optimistic about the future of mobile marketing, in which 
consumers get ads on their cellular phones. Kong hopes his Cary-based 
company, Avesair, will provide the software that delivers ads and other 



marketing services to the majority of wireless devices being developed. 

In April, Avesair introduced its main product, MATCH, which lets cell 
phone operators deliver ads to their customers. The company recently 
opened offices in Asia and Europe. Kong talked about the company's 
expansion and future with Connect ! s Vicki Lee Parker. Below is an edited 
version of the conversation. 



5/3,AB/14 (Item 5 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

13847553 

On the edge of a cellular shopping revolution 

Gwen Ackerman 
JERUSALEM POST 
November 19, 2000 

JOURNAL CODE: WJPT LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1081 

Now that everyone has realized that e-commerce is not the next best 
thing since Christmas, a new buzz word is making the rounds - m-commerce - 
and it's the cellular providers' favorite flavor of the month. 

While the mood is glum in e-commerce these days and even the holiday 
season failed to bring the Americans out in hordes to the virtual malls, 
The Industry Standard reported that expectations for m-commerce, or 
shopping on the cellular phone , remain high, at least in Europe, where 
mobile phone penetration is much higher (some 50 percent of adults) than in 
the US (35%) , although still lower than Israel, where more than 60% of the 
population owns a mobile phone. 



5/3,AB/15 (Item 6 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

09512756 

Wireless -Phone Technology Will Allow Mobile Internet Access 

Jeff Gelles 

KRTBN KNIGHT-RIDDER TRIBUNE BUSINESS NEWS ( PHILADELPHIA INQUIRER - 

PENNSYLVANIA) 

February 10, 2 000 

JOURNAL CODE: KPIN LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1672 

There are no phone lines, no high-speed fiber-optic cables, connecting 
Dave Furey to the Internet. In fact, there are no wires at all. But there 
is little doubt that Furey is solidly connected to the future. 

Furey carries his Internet connection everywhere he goes --in his 
wireless phone. 



5/3,AB/16 (Item 7 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

04155509 

SURVEY - TELECOMMUNICATIONS - AN EASY SELL BY CELLPHONE 

Jennigay Coetzer 

BUSINESS DAY (SOUTH AFRICA) , p6 
January 28, 1999 

JOURNAL CODE: FBUD LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 415 

DATAGATE Software has developed an application that enables a vending 
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